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Marketing and branding

starwood Branding

45 minutes in class; 1 – 2 hours homework

Make copies of the Starwood Branding Description,  
the Le Meridien press release, and the Handout below for 
distribution to the students. 

1.  Review the Starwood Branding Description, the Starwood 
Press Release which is about Le Meridien, a Starwood 
brand, and the Handout with the students to be sure they 
understand the assignment.

2.  Review the concepts of “branding” and “press release” 
which are included in the “Glossary of Terms” in the  
Student Resources Guide. To help students understand  
the connection between brands and symbols of brands, 
note any global brands in your country such as McDonald’s 
restaurants and the “golden arches”; French tourism and 
the Eiffel Tower; Nike athletic shoes and the zigzag “N” 
symbol. The Starwood Branding Description shows images 
for two brands (Sheraton and Westin); ask the students to 
discuss the differences between the two, and point out 
that the logos for the brand is not the same as  the images 
used to describe the brand.

When students have completed their advertisements, post 
them around the room and discuss what elements of the 
particular Starwood brand are being emphasized in each of 
the different ads.

Here are some suggested answers to the Student Activity.

Topic: 

Title: 

Time needed:

Preparation needed: 

Steps in the Activity:

Follow-up:
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Question (a): Students can choose the type of images they think are appropriate. Ask them 
to discuss their views on the images used by the Starwood designers and by each other. 

Question (b): Students should choose one of the Starwood hotel brands that is represented 
in their country or in a country they would like to visit. If access to the internet is difficult, 
teachers may decide to print out a few relevant pages from websites for students to use. 
Answers will vary. Positive aspects of the Starwood website include quick access and down-
loading onto the computer, lots of photos and images, special offers available and easy to 
find, instructions for online booking easy to follow, etc. Weaknesses will depend on students’ 
experience and viewpoints. For example, if their brand knowledge is weak some students may 
find it difficult to determine what brand to select or how the pricing structure will vary from 
one brand to another. If internet access is slow, the music on some sites may be distorted.
For schools with good internet access, students should visit the new Le Meridien website that 
lets customers click on pictures that represent their personal interests; these in turn lead the 
viewer to specific Le Meridien hotels that offer experiences that match those interests. 

Question (c): Teachers may wish to begin by discussing which national newspapers different 
consumers are likely to read. Students’ approaches to the design of an advertisement will 
vary.  However the advertisement would normally include the brand logos, possibly plus the 
Starwood logos, a slogan, an indication of the type of customer who would be attracted to this 
hotel brand, some examples of the benefits of booking on-line, the correct website address, 
etc. Text will normally be kept to the minimum, and should be clear and catchy. Images should 
be eye catching and related to the customer for whom the advertisement is intended. The ad 
should persuade the reader to take action.  Later, in Unit 3 when students are discussing how 
destinations market themselves, you can use this press release and their advertisements to 
help students see the how these different communication approaches can be used.
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HAnDoUT

This student activity is based on the Starwood Branding Statement 

Produce three images which you think will help to illustrate the kind feelings that two of the 
Starwood brands want their customers to have when they think about the particular brand.  
The Starwood Branding Description shows images that relate particular feelings related to two 
brands, Sheraton and Westin. Evaluate these images, and then select images that you would 
use for two other Starwood brands. 

Look at the information and bookings systems on one of the Starwood hotel brand  
websites, for example, www.starwoodhotels.com/lemeridien/index.html. (Make sure that  
while you are doing this exercise that you DO NOT confirm a booking). Or pick a brand that  
is in your country or a country you want to visit. Evaluate whether you think this booking  
system is easy or difficult to use. Make a list of what you like about the website, and what  
you think could be improved. Explain your answers.

Read the Starwood Le Meridien press release and produce an advertisement to be placed  
in a national newspaper in your country or another country to persuade customers to book 
on-line on this site. Don’t forget to make it clear which newspaper your advertisement is  
to be placed in and the type of customers it is aimed at. You should also briefly explain the 
reasoning behind your design, both images and text.
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transportation company visit

Airport Field trip

4-6 hours (depending on travel time)

Student Field Trip forms (one per student) 

Transport to the airport or bus terminal

Arrange for the visit with the public relations person for  
the facility or the general manager, providing a list of  
student names who will be attending.

Outline the areas that you want the students to  
see and request a speaker who can explain the facility’s  
operations and also the types of jobs at the facility.

Student should locate the facility on a map and, if applicable, 
should spend time researching the facility on the Internet.

Introduce the students to the facility guide or map and ask 
them to fill out their field trip forms as they tour.

In the next class, discuss their findings.

The class should also write a thank you letter to the 
manager of the facility and anyone who provided special 
services during the tour.

Topic: 

Title: 

Time needed:

Materials: 

Space:

Preparation:

Activity Steps:

Follow-up:
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classification of hotels

classification of hotels

3 hours

Information leaflets, bulletins, advertisements,  
glue, scissors, butchers paper 

Review with students the section in the Resources Guide   
on hotel ratings. It is important for students to understand 
that there is no universally accepted global ratings system.  
Rating systems vary by country. 

1.  Research information on hotel categories and star classes.

2.  Select a hotel and compare it to a classification scheme. 
Consider such elements as:

      • equipment in rooms
      • reception services 
      • child care
      •  restaurants, bar

    Special services:
      • medical services (therapies)
      • fitness services, sauna, sport facilities, pools
      • conference rooms and services
      •  shops, hairdresser, beauty salon etc.
      • parking 

    Accessibility and availability.

3.  Have the students prepare posters for the selected places 
to present all assets required for the given class of hotel.

4.  Visit the place and check the results of the  
analysis on site.

Topic: 

Title: 

Time needed:

Materials: 

Preparation needed: 

Activity Steps:
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researching travel & tourism Businesses

tourism Attractions Field research

Travel time to and from the attraction, plus 1-2 hours  
on site; additional time after school for  
the students to prepare their individual reports

Decide on the site to be visited and call ahead to:
Ensure your class can be accommodated and 
Arrange for an employee who can discuss not only  
the site, but also the business operation of the site. 

Pass out the student form and discuss it prior to the visit.
Visit the site; students take notes on what they see. 

Students should send a thank you letter to the  
manager of the facility.

Students should prepare their reports

Theme:

Title: 

Time needed:

Preparation needed: 

Activity Steps:

Follow-up:
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destination attractions

design a travel & tourism trail

2 hours outside the classroom; 1 – 2 hours in  
class after completing the walking tour.

Good local map for students to take on their walk;  
paper and pencils. 

Prior to going on the walk, be sure students  
know the starting point and the end point.

1.  Divide the class into teams of 4-5 students.  Assign groups to 
map out a walking tour for either a family visiting your area, a 
business woman with some free time after her meeting, or two 
teenagers visiting with their father who is on a business trip.

2.  The students all start at the same point and using their map 
and their imagination, walk around the area and locate the 
following kinds of things that they believe their assigned 
group would want to see on a first visit to the area:

    •Attractions such as historic buildings
    •Parks
    •An interesting place to ear
    •Some places to shop
    •Toilet facilities (public rest rooms)
    •Other places or things of interest

3.  The students should mark the places they select on their 
map, and provide directions as well. For example, 

    •Start at the corner of X street and walk 2 blocks 
     North to Z street. 
    •Look for a statue of a big dog.  
    •Just behind the dog, find the restaurant selling 
     special chocolates, etc.

The idea is to map out an interesting walking tour that a  
visitor could take in order to learn something about your town. 
The maps can be carefully completed and some students  
may be interested in producing more polished versions  
that can be printed by the school or local tourism information  
office and given to tourists.

Topic: 

Title: 

Time needed:

Materials:

Preparation needed: 

Steps in the Activity:

Follow-up:
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internet exploration

Finding information on the internet

For simple research topics, students will need 5-10 minutes 
to obtain basic information. More complex topics, like employ-
ment information, can take up to an hour or more.

Paper to take notes.

Schedule computer time for students.

1.  To gain experience in using the Internet for research,  
go both to www.google.com and to the resource section of  
www.gttp.org and find information about the following:

    • The weather in your city or region, then compare it to 
the weather at a place you would like to visit.

    • The latest news for your country or region: 
that’s what visitors are seeing.

    • The latest news from the Travel & Tourism industry in 
your region: that will help you understand the industry.

    • Employment in the Travel &Tourism industry. 
Analyze whether the jobs offered are for “front line”  
tasks or for “operations.”

    • Contact information for an organization that offers free 
information about a destination; often these are govern-
ment or quasi-government organizations that have the job 
of attracting travelers to their country or community.

    • Any well-known company engaged in Travel & Tourism. 
See where they operate. 

Topic: 

Title: 

Time needed:

Materials

Preparation needed: 

Steps in the Activity:
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